
Altrusa District Nine 
Super Saturday Training Session – Altrusa Marketing 101 

March 21, 2026 (9:30 am CST) 
Quick recap 

This meeting was a District Nine Super Saturday training session focused on Altrusa 
marketing, presented by Holly McCoy from Altrusa Austin and Kelli McBee from Altrusa 
Houston Central. The session covered two main topics: proper logo usage and branding 
guidelines presented by Holly, followed by marketing strategies and tools presented by 
Kelli. The presenters discussed the importance of consistent branding, proper logo 
placement, and the psychology behind eƯective marketing campaigns. They covered 
various marketing channels including traditional media, social media, email marketing, 
and public relations, with specific focus on press releases and media kits. The session 
included interactive polls to engage attendees and assess their current marketing 
knowledge levels. Several attendees shared successful marketing practices from their 
local clubs, including partnerships with chambers of commerce and local media outlets. 
The training concluded with a discussion of marketing timelines and the importance of 
planning promotional activities well in advance of events. 

Summary 

Leadership Journey Marketing Strategies 

The meeting began with Kimberly welcoming participants to District Nine's Super Saturday 
series on "Navigating Your Leadership Journey," focusing on marketing strategies for club 
growth. The session was led by marketing co-leaders Holly McCoy from Altrusa Austin and 
Kelli McBee from Altrusa Houston Central, with support from other team members. The 
presentation was structured into two parts: branding and logo usage guidelines presented 
by Holly, followed by marketing strategies including press releases and social media 
presented by Kelli. The meeting included an interactive poll to gauge attendance from 
diƯerent districts, with District Nine representing 50% of participants, followed by other 
Districts… 

DISTRICT  ATTENDEES One 7% 
Nine 50% Twelve 3% 
Seven 13% Ten 3% 
Six 10% Three 3% 
Eight 7% Two 3% 

 

Logo and Marketing Guidelines Presentation 

Holly presented on Altrusa logo usage guidelines, emphasizing the importance of 
consistent, proper use of the Altrusa logo to build trust and credibility. She explained 
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correct spacing, placement, and color usage requirements, and conducted polls to 
reinforce key concepts about what the logo should represent.  

 

Poll One: 
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Poll Three 
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As the training transitioned to the Marketing presentation, audience was polled for current 
experience and comfort level with marketing. 

 

 

Kelli then delivered a comprehensive marketing presentation, covering the fundamentals of 
marketing strategy, including defining target audiences, crafting messages, and selecting 
appropriate channels. She outlined specific marketing tools like press releases, social 
media engagement, and content planning, concluding with a discussion of marketing 
timelines and the importance of planning promotional activities well in advance of events.  
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The session included interactive elements where participants could ask questions and 
share experiences about using local chambers of commerce and other community 
partnerships for marketing purposes. 

Closing 

“Marketing is a very large topic and we are not able to delve into every aspect in great detail 
in this short presentation. However, todays presentation touched on some very important 
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topics and key takeaways. I want to thank Holly and Kelli for today’s informative 
presentations – thank you both so much for sharing your expertise and knowledge and 
talent and enlightening us for the journey ahead.  

As we reach the end of today’s session, we hope your marketing suitcase is now packed 
with new ideas, tools, and inspiration to help share the Altrusa story in your community. 

Marketing doesn’t have to be complicated. It simply means making sure the good work you 
are already doing is seen, heard, and celebrated. Every photo, every press release, every 
event promotion, and every community partnership helps tell the story of who we are as 
Altrusans. 

Remember, when we share our story eƯectively, we do more than promote events—we 
build awareness, strengthen partnerships, attract future members, and expand the impact 
of our service. 

We hope you have enjoyed this latest edition of Your Leadership Journey through our 
Super Saturday Leadership Series. This session has been recorded, along with all of our 
other events in this series. 

We encourage you to visit the District Nine YouTube Channel and the District Nine website 
where recordings of these sessions are available. Take some time to explore past episodes 
and stay tuned for updates on upcoming training opportunities.  

In April, we will not hold a Super Saturday session due to District Conferences. We hope 
you are planning to attend your conference—where you can take advantage of leadership 
education opportunities, renew friendships, and build new ones. It’s the perfect 
opportunity to make memories and enrich your Altrusa journey. 

Be sure to join us in May as our Super Saturday series embraces Altrusa’s literacy focus 
with a Leadership Book Review Discussion led by District Nine Governor-Elect Linda 
Hurt. Together, we’ll explore the message of the book “Who Moved My Cheese?”—so grab 
your copy and be ready for an engaging and thought-provoking discussion. 

Thank you for your time today, for your dedication to service, and for continuing to tell the 
story of Altrusa in your communities. 

Safe travels on your marketing journey—and don’t forget to keep that suitcase ready! 

Enjoy the rest of your day.  We will see you next time! 

Kimberly D Kierce 
Governor, Altrusa District Nine 
 


